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HOW A MUSIC FESTIVAL IN THE MIDDLE OF A CALIFORNIAN DESERT IS

BECOMING THE NEW FASHION MECCA

By Amy Marturano

On a now-famous weekend in the

summer of '69, half-a-million

people gathered on a 600-acre
farm in Bethel, N.Y. to watch 32

artists perform at the Woodstock

Music & Art Fair. For four days,

these pilgrims took part in what became one of the

most iconic moments of rock history. This festival

represented the counterculture of the 60s-the

carefree, peaceful hippies who opposed the Vietnam

War and came together to love one another and

celebrate life. Wearing tie-dye, an American flag, or

blue jeans, served as both a political and a fashion
symbol. Although the modern day music festival

involves a little less nudity, sex, and blatant drug use,
it retains an important aspect: fashion. Similar to the

hippies in 1969, music festival attendees today use

fashion as a means to express themselves and show off

their unique style and personality.
These days, the fashion and music minded

commune at Coachella, which takes place in Indio,

CA., about a two-hour drive from Los Angeles.

Unlike the practically free admission into Woodstock,

Coachella tickets cost in the ballpark of $600, shaping

the type of people who attend. Luckily for the fashion

industry, attendees are an ideal demographic, says

Linlee Allen, a public relations consultant and writer,
who shot Coachella fashion in 2009 for Style.com. "The

people who are attending and spending that kind of

money are obviously the kind of people that can afford

to drop $400 on a pair of amazing sunglasses. They're
a fashion demographic." This mass amount of big

spenders is the perfect place to forecast trends, Allen

adds. "It's like a big ball of inspiration."
Unlike other music festivals in small towns in

Middle America, Coachella's proximity to Hollywood

makes the fashion element just as important as the
music itself. Festivals such as the Pitchfork Festival in

Chicago, South by Southwest in Austin, or Bonnaroo
in Manchester, Tenn., are not focused around fashion

since there isn't a strong fashion industry in these types

of places, notes Nik Mercer, senior editor at Anthem,
an online independent lifestyle magazine that focuses

heavily on music and fashion. "There's still a pretty

heavy focus on the actual integrity of the music and

the lineup," he says of those music festivals located in
smaller, less glamorous cities.

Over the past few years, Coachella has expanded
and started to include more mainstream acts that

appeal to a greater number of potential attendees.



This, Mercer notes, made fashion's role grow. "When

you work with bigger acts, you're working with

showier people. So fashion becomes more a part of the

presentation of the show," he says. Mercer has attended
Coachella five times, and he notes that brands use the

festival as an effective marketing tool, since it puts their

products in front of thousands of people. "For any label

or brand to have success, you have to get that stuff in
front of a whole lot of eyeballs," he says. And a hip,

trendy, humongous event like Coachella is the perfect
arena. "With the red carpet thing, it's the same sort

of agenda-you want to get people dressed in pretty
clothes so that they can get photographed."

But that doesn't mean Coachella fashion is

comparable to what celebrities flaunt on the red carpet.

the people around her before she decides to approach

and photograph someone. "Their clothing needs to

be in sync with how they're feeling as they're walking

around. It's how they carry themselves," she says.

Hannah Greenblatt, senior

anthropology and Italian major at

Syracuse University, has attended
Coachella four times and has seen

firsthand how street style can turn
into a major trend. She remembers

seeing white Wayfarer Ray Bans at the festival right

before they became hugely popular. "Same with

headbands, and crop tops, and Levi jean cut-offs,"
she adds. "All of that I personally saw take off at

Coachella." Greenblatt has also attended Glastonbury,
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Walking around all day in the middle of the desert,

with temperatures often reaching 90 to 100 degrees

Fahrenheit, festivalgoers must dress practically. "You

have to make sure you're able to breathe and that

your body's breathing without perspiring too much,"

Allen says. "Eyewear is fabulous out in Coachella, and
hats, umbrellas, sarongs, turbans, headpieces, and

headbands." This makes it an amazing event to forecast
accessory trends, she adds. Gladiator sandals and

shoulder bags are also common pieces people wear,

and again tie back to the main concern of comfort.
Coachella's close proximity to L.A. and Hollywood

makes it a festival that celebrities frequent, since it

isn't much of a commitment for them to show up,

Mercer says. At the festival last year, celebrities such

as Vanessa Hudgens, Ashley Greene, Katy Perry, and

Alexa Chung, all showed up in their cut-off jean shorts,
knitted and cropped tanks, and flowy bohemian

dresses. Different from the perfectly tailored couture
gowns and stilettos they sport at red carpet events,

stars at Coachella follow the same trends as any other

festivalgoers, and opt for comfortable, airy outfits.

For street style photographers, festivals provide

endless variations of style and expression, from
both celebrities and the average attendee. Since

photographers also have their own styles, different

things may catch their eyes. Allen, for example, is

attracted to bright colors and bold fashions. "I like
something that really stands out and reflects not

only the expression and the creativity of the wearer,

something a bit ballsy, something that's a little bit

different," she says. Allen likes to observe the scene and

a music festival in Somerset, England, which

she notes is significantly bigger than Coachella.
Attendees camp out on a farm in the middle of the

countryside. "That's where there was a picture of
Kate Moss in US Weekly wearing shorts and rain
boots covered in mud. And then that's when Hunter

boots took off," Greenblatt recalls.

It's this combination of street style and fashion

industry publicity that transformed Coachella

from a typical music festival into a highly
anticipated fashion showcase. The two aspects
work hand in hand, and for Allen, the most

intriguing part of photographing personalities at

music festivals is seeing which artists they were
there for, especially when the answer goes against

what she assumed from their clothing choices.

"Most photographers ask 'Who were you most

excited to hear today?' And more often than not,

they're not necessarily the people you thought
would listen to that specific band or that group.

I think its interesting teaming up the music style

with the fashion," she says.
This marriage of music, style, and fashion

shows how the two forms of expression continue
to become even more intertwined. "Fashion and

music totally go together," Allen says, just like any

form of art. "They're fabulous together, and they're

cross-pollinating at a really rapid rate these days."
And although fashion today might not symbolize

a powerful, anti-war counterculture like it did at
Woodstock, its connection to music and personal

expression remains as strong as ever.
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